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Platinum  -  

Gold -  

Want to help your association and get your name out there to your fellow members? Become an RCHBA 
SPONSOR!! 
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NAHB Applauds EPA’S Decision to Delay Lead Paint Certification Enforcement  

 June 21, 2010 - The Environ-
mental Protection Agency (EPA) decision 
to delay enforcement of the new Lead: 
Renovation, Repair and Painting rule will 
provide much-needed time to get more 
remodelers and other contractors trained 
– and for EPA to get the word out to 
consumers about the importance of hiring 
a certified remodeler, according to the 
National Association of Home Builders 
(NAHB).  

“EPA listened to our concerns and 
did the right thing,” said NAHB Chair-
man Bob Jones, a builder and developer in 
Bloomfield Hills, Mich.  

In revised guidance released on Fri-
day, EPA acknowledged that remodelers 
in many parts of the country have been 
unable to obtain the required training to 
comply with the rule – a problem that 
NAHB has urged the agency to solve 
since the rule was announced two years 
ago. 

The issue came to a head in May after 
floods devastated parts of Tennessee and 
there weren’t enough certified remodelers 
to complete much-needed home repairs. 
NAHB and its state home builders asso-
ciation proposed a delay in enforcing the 
rule -- a decision EPA consented to in its 
letter on Friday. 

While remodelers, electricians, heat-
ing and air conditioning technicians and 
other contractors must adhere to lead-safe 
work practices, including special equip-
ment filters and a ban on open flames, 
EPA will not take enforcement action 
against firms that have been unable to 
obtain certification until Oct. 1 of this 
year. 

Individual contractors must apply to 
enroll in a training class by Sept. 30 and 
complete the training by Dec. 31, 2010. 

“This rule potentially affects about 79 
million homeowners. That’s how many 
homes were built before 1978, when lead 

paint was banned,” 
Jones said. “We need significantly more 
contractors certified than the 300,000 who 
have taken the training course, and we also 
need to make sure that affected homeown-
ers understand the importance of hiring a 
certified contractor.” 

Homeowners can find a certified 
firm at NAHB. Remodelers can search for 
an EPA-approved training provider by 
contacting their local home builders asso-
ciation here to find Certified Renovator 
train- ing ses-

sions. 
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 What is social media? Wikiin-
vest.com (a form of social media) de-
scribes it as “websites that allow users 
to share content, media, etc.”   Exam-
ples include Facebook, MySpace, Link-
din and Twitter.  Other examples are 
YouTube, Flickr and Photobucket that 
are designed to share photos and vid-
eos as well as Wikipedia and Digg, 
which are online reference sources.  
All of these combine to create a quick 
and easy way to quickly disseminate 
information to your target demo-
graphic.  In this case, that target demo-
graphic is those within your network 
that are likely to do business with you 
or pass on good word of mouth.  
 Social media is the number 
one online activity, overtaking email in 
terms time online.  Of the social net-
works the most popular by far is Face-
book.  Currently Facebook had over 
500 million users with one million new 
users joining every week.  What this 
means is now you have an easy way to 
make your business visible. 
 Facebook for example is one 
of the easiest ways to use social media 
to promote your business.  A simple 
update about a couple times a week is 
a great way to remind your customers 

what you do.  Suzanne Slayton of Slay-
ton Homes uses Facebook to “show 
people the different jobs we do.  Peo-
ple think general contractor and they 
just think builder, but we do small 
jobs, big jobs, repairs, whatever.”  
Slayton went on to say that “the num-
ber one reason I use it is that its free. 
Number two I’m really able to target 
ads to people who will continue to get 
out the word or to continue to use us 
and three it’s easy.” 
 The effortless act of posting 
pictures of your current jobs or before 
and after pictures of a certain project 
can also brings in business.  For Slay-
ton Homes last year they picked up an 
additional four jobs that resulted in 
$15,000 in additional profit just from 
posting pictures on Facebook. 
 Many of you have a personal 
page and are wondering why you need 
a page for your business, but there are 
several good reasons.  One, it is a great 
way to keep your personal and busi-
ness relationships separate.  The infor-
mation on business pages is public and 
therefore is visible to search engines 
which increases search engine optimi-
zation making it easier for people to 
find your company.  These pages also 

help spread awareness of your business 
by interaction between you and your 
“fans.”  These interactions show up on 
other peoples news feed drawing inter-
est back to your page. 
 There is also the possibility 
paid advertising on Facebook.  It is 
very inexpensive and can target spe-
cific age groups, cities or even marital 
status.  It is pay per click, meaning that 
if someone views your ad but does not 
click on the link its free, the seed has 
been planted and there is the chance 
later that they will remember seeing 
you and look you up in the future.  If 
they click on your ad then you are 
charged a set amount determined by 
you and Facebook and those custom-
ers are redirected to your website or 
info form. 
 All in all social media offers a 
inexpensive often free way to advertise 
your business.  It can help search en-
gines, such as Google, find your busi-
ness and remind your past customers 
that you are still out there and ready to 
whatever project they are ready to 
tackle.  Check out RCHBA on Face-
book! Just type in Rutherford County 
Homebuilders Association.  We can 
also be found on Wikipedia!  

Social Media: Networking from the comfort of  your desk  By Jessica Brewington  - 	 . � � � �# � � � ) 	 � " � � � � ! � ' �

WHAT IS GOING ON?  Well 
at the Rutherford County Homebuilders 
Association (RCHBA) a lot is going on. 
Just today the RCHBA had a Builders 
Breakfast. Our guest speakers were from 
the City Planning Department, Shannon 
Logan, Sam Huddleston and Joseph Ay-
dopppelott and was sponsored by H D  
Supply. (See ad in this month’s Nailbender). 
Thanks Daniel Hunter and H D Supply 
for your support to our industry .Our 
guest shared with the group some of the 
new requirements being designed for new 
subdivisions. Such as constructing ADA 
sidewalks either by the developer or the 
builder in these developments, among 
other interesting issues, like storm water. 
Mr. Huddleston stated the goal  “was com-
pliance” and “not fines” and Mr. Aydelott   
remarked “ don’t let this organization 
(RCHBA) fail; we (City Planning) value this 
organization”. Thanks gentlemen for your 
shown support in working with the 
RCHBA and its members. Both groups 
recognize the value in this relationship  
for the betterment of our industry and the 
community we serve.  

From there, I met with the By-
laws committee. We addressed  concerns 
regarding the future of the RCHBA gov-
erning committee. At the close of the 
meeting we achieved positive results in the 
interest of a growing association and rec-
ommendations to be presented before the 
Board of Directors for approval. Then 
onto the General Membership meeting, 
where we had Derek Raborn from Raborn 
Insurance discussing the Workers Com-
pensation program and Derrick Jenkins 
with First Mutual Insurance Group ex-

plaining the simple solutions for health 
plans. Both gentlemen shared in the bene-
fit of membership and the savings, this 
association provides. An example of 17-
24% was given on health insurance rates 
through the program set up by HBAT. 
This meeting was a Q & A directed to the 
Board of Directors. Were members asked 
questions regarding membership benefits, 
committee services and much more? The 
much more, gave me the opportunity to 
share my view of the RCHBA and what it 
has done for me and my company. I wel-
come this opportunity at any time to share 
as I do to witness.  

What is going on? Let see, the 
RCHBA just had a golf outing ( networking), 
a Sales & Marketing class, an Estimating 
class (education), The Certified Professional 
Builders/Remodelers (CPB/R) has sched-
ule a training session with the support of 
the local EMA for the Disaster Response 
Team (community service).Note all areas of 
the industry are needed to aid in the first 
responders. Be sure to sign up, the date is 
July 15th. Are you aware of the delay on 
enforcement on the EPA Lead Paint Re-
moval regulation and how HBAT was 
instrumental in securing this delay for the 
entire country (State Issues)? How about 
the effort being made for a local stimulus 
program?  A program to protect and cre-
ate jobs within Rutherford County related 
to the new construction market  (Local 
Issues). The Small Business Lending Fund 
Act of 2010 places loans to builders on 
par with other small business loans in its 
$30 billion program thanks to an NAHB-
supported amendment approved just be-
fore the legislation was passed by the 

House on June 17  National Issues). Are 
you aware SFD permits in the city/county 
are higher than the same period as 2009? 
No, we are not setting the woods on fire, 
but there is light at the end of the tunnel 
and it’s not a train as far as I can tell. I am 
not the expert though I have served in this 
industry since 1980 and have seen times 
not favorable for our market.  

What is going on? So much 
more is happening than I have the time to 
write at this time so get involved and dis-
cover your RCHBA. Also visit the new 
website www.rchba.info  and find out 
more. Before I close I would like to say I 
have been blessed even during the eco-
nomic situation we all are facing. Being 
diversified in business, active in the asso-
ciation (RCHBA), sharing with fellow 
members, surrounding myself with people 
who have a positive outlook along with 
church and family. Their support plays an 
important role to my continue existence, 
but especially I give credit to my Lord and 
Savior for guidance and the peace in my 
life. I pray this for all. Thanks for allowing 
me to serve as your president .I would 
also like to share. Spiritual gifts influence 
that passion that drives you from within. 
But most important, as you use your gifts 
in their proper place, you will be most 
effective and efficient and you will receive 
maximum fulfillment with minimum frus-
tration as you serve our Savior.  What’s 
going on? Just keep it going and remember 
to do business with a member. 
                                                                                      
Sincerely,  
                                                                                      
Steve Arnold 

 A word from your president - What’s going on? By Steve Arnold  
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Official NAHB  
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How do I earn Spike credits? 

Members earn one Spike credit for each new 
member they sponsor. When that member 
renews after his or her first year of member-
ship the sponsoring member automatically gets 
one retention credit. Every year the member 
renews thereafter, the sponsoring member will 
receive a ½ renewal credit.  For Affiliate mem-
bers, Spikes receive a ½ credit for recruitment 
and a ½ credit for their renewal. 

- 	 . � � / � # � � � ) 	 � " � � � � ! � ' �- 	 . � � / �

URGENT– YOUR INPUT NEEDEED! 
The new website is here and is a work in progress.  Now we need to know where you want to be.  Are you a commercial 
builder, residential builder etc.  Associates, do you sell more than just cabinets?  You tells us.  Fill out this questionnaire 
and mail to the office or email us at rchba@ comcast.com.  If we do not hear from you then you will go under the single 
category that you were previously.  Thank you for your help a nd patience as we revamp the RCHBA website. 

Builders 

Commercial ___ 

Residential ___ 

Remodeler ___ ( Please out C or R for Commercial or 
residential in this category) 

Development ___( Please out C or R for Commercial 
or residential in this category) 

Please List all designations___________________ 

Associates                        Plumbing _________ 

Cabinetry ____                       Lumber __________             

Windows and Doors ____      Masonry _________ 

Landscape_____                    Framing _________ 

Banking ______                     Excavation _______ 

Mortgage _____                     Electrician _________ 
Real Estate _____                  Other _______________ 

- 	 . � � , �# � � � ) 	 � " � � � � ! � ' �

Membership Value in Dollars and “Sense” by Phil Chamberlain HBAT President 

President’s Perspective from the 
May/ June edition of Tennessee Home 

Builder Magazine 

Common sense dictates that if 
you want to be part of a winning team, 
you need to suit-up and get on the field, I 
believe our association is a win- fling team 
with a winning record, and I believe that 
anyone who makes a living by building 
homes or providing products and services 
for homebuilders should be a member of 
the Home Builders Association of Ten-
nessee. It’s not just a frivolous mission 
statement that states, “We are the Voice 
of the Tennessee Housing Industry.” The 
benefits, support and services we provide 
should take away any doubts about joining 
our association family. 

So today, I want to present to you the 
facts that prove the value of your mem-
bership currently totals more than 
$25,000. 

The Value of Recent Legislative Ef-
forts and Accomplishments 

· Nearing completion of rewrite of 
Workers Compensation legislation 
which would allow sole proprietors, 
partners and members of LLCs to 
exempt themselves from having to 
have WC coverage on themselves. 
Savings of $2,000 - $15,000. 

· Passage in the House of legislation 
providing for establishment of a pro-
cedure for property owners to deal 
with determining Fair-Market-Value 
of property in a “Deficiency Judg-
ment” proceeding after the foreclo-
sure on the property. Potential sav-
ings of Tens of Thousands for Build-
ers and Homeowners. 

· Establishment of a statewide building 
code. Levels the playing field for the 
Home Building Industry and assures 
quality for homebuyers. 

· Defeat of mandated Energy Audit 
requirements for new homes. $150 to 
$300 per home. 

· Withdrawal of the Carbon Monoxide 
Detectors legislation. Saving $300- 
$600 per home. 

Money Saving Benefits, Rebates and 
Discounts 

· Workers Compensation Insurance: 
Members who need Workers’ Com-
pensation insurance can benefit from 
our HBAT-Self Insured Trust and 
discounts from outstanding sponsors 
such as Builders Mutual. Just go to 
www.hbat.org to find out more! Save 
hundreds or even thousands of dol-
lars! 

· The HBAT Rebate Program: If 
you’re a builder and want to turn your 
membership into a real profit center, 
we can show you how! Our rebate 
program now has 35 participating 
manufacturers and getting involved is 
EASY. Call 1-866-849-8400 for more 
information. The average rebate per 
builder is more than $1,044 per year. 

· The HBAT Health Insurance Pro-
gram: HBAT Members now enjoy 
the added benefit of a full coverage, 
discounted health care program. 
Those eligible to participate are mem-
bers, immediate family of members 
and employees of members. Call 1-
800-831-2958 for more information. 
Members are reporting hundreds and 
even thousands of dollars in savings 
with this program. 

· Verizon Wireless: Qualified Builder 
Members can save up to 22 percent 
off monthly access calling plan fees 
with one of the Nation’s leading wire-
less providers. You can also get 
unlimited VZEmail for only $20 per 
month and 35 percent on eligible 

Verizon Wireless Accessories. PLUS, 
for a limited time, get a $75 bill credit. 
Call Chris at (615)351-1400. Save 
hundreds of dollars every month. 

· NationLink Wireless: The HBAT has 
a great way to save you money on 
your phone bill and/or wireless 
needs! Qualified members can save 
up to 22 percent on their business 
cell phone services, plus get special 
discounts on accessories and even 
free training sessions. Call Joel at 1-
800-496-2355. This benefit can pro-
vide a savings of more the $500 per 
year. 

· MemberAdvantage: The National 
Association of Home Builders 
(NAHB) has an incredible savings 
program that includes rebates and 
discounts from companies such as 
GM, FEDEX, Office Depot, Hertz, 
Hewlett Packard, Omaha Steaks, 
FTD and many others. Just one ex-
ample is a $500 member rebate from 
General Motors. 

 I would challenge anyone to find 
a better investment with greater returns 
than a membership with our association. 
Let’s not be one of the best kept secrets in 
Tennessee. I want to let everyone know 
that if you are involved in the building 
industry, you need to get on board and be 
a part of our winning team. Membership 
pays, and it all comes down to “Dollars 
and Sense!”  



 

    931-967-5596 Local 

931-967-0922 Fax    
Toll Free 1-800-251-8505    

PO Box 306  Decherd, TN 37324 

Bill Gordon  

Contract Sales 

615-904-4171 

Sam Henley 

Vice President 

931-967-5596 

Jared Henley 

Contract Sales 

931-580-5813 

James Buford 

Contract Sales 

615-394-2214 

Call us today for a FREE estimate!!! 
www.henleysupply.com 

Murfreesboro Showroom 
Now Open! 

810 NW Broad St, Ste 274 

(Jackson Heights Shopping 
Center) 

� As we are going into 
summer full force, your Associ-
ates Committee is in the begin-
ning stages of planning several 
events 
for the 
fall.  
We 
intend 
to have 
multi-
ple op-
portunities for you to maximize 
your investment dollars with the 
RCHBA by becom-
ing involved at the 
local level.   

 Our next 
meeting is Wednes-
day July 7th at 10:30 
and lunch will be provided.  Our  

the annual “end of tournament, 
the annual 
“end of the 
year” dinner 
with Charles 
Edsel and of 
course Toys 
for Tots.  If 
you have any 
interest at all in 

any of those 
events, we’d love 
to have your input 
at the next Associ-
ates Committee 
Meeting. 

lunch sponsor is Brenda Sharp 
with Atmos Gas.  
We’d love to 

have you there 
to help plan 
our future 
events for the 
association.  It 
takes only a 
minimal 
amount of time and the net-

working opportunity is always 
there.  The 
events ten-
tatively on 
the calendar 
for the fall are 
the annual Pig 

Roast, the fall golf tournament,  
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 Festival Fall Event and FREE LUNCH!!!!  By JR Eastman 

THANK YOU! 

Brenda Sharp of At-
mos Energy for your 
lunch sponsorship! 

 May 27, 2010 - Legislation intro-
duced yesterday by Reps. Brad Miller (D-
N.C.) and original co-sponsors Carolyn 
Maloney (D-N.Y.) and Joe Baca (D-Calif.) 
would help alleviate the severe lack of 
credit for acquisition, development and 
construction (AD&C) financing that 
threatens to end the budding housing 
recovery before it has time to take root, 
according to the National Association of 
Home Builders (NAHB). 
  “We applaud these lawmakers 
for taking the lead to address the housing 
production credit crisis that is jeopardizing 
the housing and economic recovery now 
under way,” said NAHB Chairman Bob 
Jones, a home builder from Bloomfield 
Hills, Mich. 
  H.R. 5409, the Residential Con-
struction Lending Act, would create a new 
residential construction loan guarantee 
program within the Department of Treas-
ury to provide loans to builders with vi-
able construction projects. Designed to 
unfreeze credit for small home building 
firms, the measure would expand the flow 
of credit to residential builders on com-

petitive terms. 
  Under intense pressure from 
their bank examiners to reduce their expo-
sure to development and construction 
loans to builders and curtail their out-
standing portfolios of real estate loans, 
many lenders are refusing to make loans 
for viable new housing projects and cut-
ting off the funding for performing loans, 
or calling them. This is causing unneces-
sary foreclosures and losses on these 
loans. Performing loans are also being 
reappraised, reducing the value of the 
collateral and forcing borrowers to come 
up with large amounts of cash to keep 
their loans current. 
  “H.R. 5409 will help restore the 
flow of credit to housing, provide jobs 
and give a meaningful lift to the econ-
omy,” said Jones. “We urge Congress to 
act quickly on this bill.”  

    Update 
June 17, 2010 - Bob Jones, chair-

man of the National Association of Home 
Builders (NAHB) and a home builder 
from Bloomfield Hills, Mich., today issued 
the following statement on the U.S. 

House of Representatives passing H.R. 
5297, the Small Business Lending Fund Act 
of 2010: 

“The nation’s home builders com-
mend the House for passing vital legislation 
that will provide $30 billion in additional 
capital to community banks to expand 
small business lending. 

“Recognizing the severe credit 
crunch that is blocking the lines of credit 
for new housing production, we applaud 
the efforts of Reps. Brad Miller (D-N.C.), 
Joe Baca (D-Calif.) and Majority Leader 
Steny Hoyer (D-Md.) for working to insert 
a provision in the bill that will help restore 
the flow of credit to housing by including 
construction lending in the new fund. The 
fact that this amendment to the legislation 
passed by a vote of 418 to 3 shows that 
lawmakers understand that we cannot have 
a long-term economic recovery until the 
housing market moves to firmer ground. 

“We urge the Senate to move 
promptly to take up the House bill to help 
home building firms and other small busi-
nesses across the land to obtain much-

Legislation Addressing Housing Production Credit Crisis 
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Thank you very much to our Builders Breakfast sponsor: 
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How to get a little ahead 
of  yourself  when planning 

a subdivision 

 

 The National Pollutant Dis-
charge Elimination System (NPDES) 
permit that covers construction activi-
ties in Tennessee involving land dis-
turbing activities has expired effective 
May 30, 2010.  This general permit is 
also referred to as the NPDES Con-
struction General Permit and required 
that construction activities involving 1 
or more acres of land disturbing activi-
ties obtain coverage and follow the 
requirements of the permit.  Home-
building is a construction activity that 
often involves more that 1 acre of land 
disturbing activities and was required 
to obtain coverage under the recently 
expired general permit.  Most home-
builders were covered as a co-
permittee under a subdivision devel-
oper’s permit.  If a developer did not 
request continuation of coverage be-
fore the permit expired, the permit 
coverage terminated on May 30, 2010 
and future homebuilding activities may 

not be in compliance with state and 
local permitting requirements. What 
should you do if you are concerned 
that your future homebuilding ac-
tivities may not be properly permit-
ted? First, check with the original 
developer to determine if a con-
tinuation of coverage was requested 
for the subdivision.  Alternatively, 
contact the Tennessee Department 
of Environment and Conservation 
Division of Water Pollution Control 
(TDEC) at (615)687-7000 to deter-
mine if they have a record of a re-
quest of continuation of coverage.  
If the permit coverage has expired 
for lots on which you plan to build, 
you as the homebuilder may need to 
seek coverage for your activities by 
submitting a Notice of Intent (NOI) 
to TDEC.  An NOI form can be 
obtained from TDEC’s website. In 
submitting the NOI, it is important 
to include the permit tracking num 

-ber from the expired permit for the 
site.  If you have questions contact 
TDEC; the La Vergne, Smyrna, or 
Murfreesboro planning and engineer-
ing department having jurisdiction 
over the subdivision; or Rutherford 
County Planning and Engineering 
Department for county subdivisions. 

Tennessee Construction General Permit Expires 
                                              by Sam A. Huddleston, PE, City of  Murfreesboro Engineering Department 
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The expiration of  this 
permit may have an im-
pact on the compliance 
of  home builders con-
struction activities with 
the State permitting re-
quirements.   


